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WHO ARE GEN Z? 
• Born between 1998 and 2016, these consumers are the youngest 

generation and are ages 3 to 21 in 2019

• Gen Z consumers are earnest, hardworking, and driven by 

conservative views of success regarding money, education, personal 

achievement, and career advancement

• These younger consumers were born into a digital world and are used 

to having smartphones at-hand
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Food Related Apps
Share of 

Usage
Index

Snapchat (for food) 23% 408

Domino’s Pizza 18% 192

Starbucks 15% 153

Pizza Hut 14% 138

Instagram (for food) 11% 234

Yelp 10% 85

UberEATS 10% 195

GrubHub 8% 118

Panera Bread 6% 95

Trip Advisor 4% 58

Door Dash 4% 116



42%
of Gen Z have 

ordered 

delivery in the 

last month
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25%
of Gen Z uses 

FACEBOOK as an 

essential source for 

food-related info



22%
of Gen Z uses 

INSTAGRAM as an 

essential source for 

food-related info

index findings







26%
of Gen Z prefer 

placing their order 

using a TABLET, 

KIOSK, ETC.
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Restaurant Chains



C-Store Chains



16% offer food trucks today

20% interest in adding



Student Run Farms
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GROCERY



American 60

Sandwich/Deli 26

Dessert/Snack 19

Coffee/Bakery 15

Pizza 131

Burger 11

Mexican 10

Mediterranean 7

Japanese 5

Other Asian 5

Southern 5

Seafood 4

Chinese 4

South American 3

Italian 3



Subway 5

Starbucks 4

Jimmy John’s 4

Chick-fil-A 4

Dunkin’ 3

Waffle House 3

Five Guys 2

Auntie Anne’s 2

McDonald’s 1

Pizza Hut 1

Burger King 1

Taco Bell 1

Wendy’s 1

Papa John’s 1

Panda Express 1

Panera Bread 1

Jersey Mike’s 1
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Unbranded 

Purchase Intent19

VEGAN MANGO KALE SMOOTHIE



VEGAN MANGO KALE SMOOTHIE
Gen Z 44

Gen X 4

Millennial 28

Boomer 10



HOW I CURRENTLY EAT TODAY

Total Pop Gen Z

Meat Eater 71.3% 68.7%

Flexitarian 22.2% 24.2%

Vegetarian 3.0% 3.2%

Vegan 1.6% 2.1%





57% love burger

6% love tofu



consumers love meat, but want to be healthy
plant-based works only if it’s crave-worthy



really good 

cheeseburger



Unbranded 

Purchase Intent57

Gen Z 87

Gen X 46

Millennial 77

Boomer 27



Unbranded 

Purchase Intent51

Gen Z 61

Gen X 51

Millennial 61

Boomer 34





WHO ARE GEN Z? 
They are the most ethnically diverse generation yet: 

Hispanics account for 22% of the generation, African-

Americans 15%, and Asian-Americans 5%







Gen X Gen Y Gen Z

62% white 56% white 52% white

Boomers

72% white

38% ethnic 44% ethnic 48% ethnic28% ethnic



MAC
menu
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inception adoption proliferation ubiquity

MAC
menu
adoption
cycle



inception
fine dining, mixology, earliest stage

adoption
trendy restaurants + specialty grocers

proliferation
chain restaurants + mainstream grocery

ubiquity
find it just about anywhere

polish

norwegian

african

russian

argentinian

peruvian

brazilian

bohemianfilipino

moroccanpersian

scandinavian

israeli

turkish

lebanese

french

hawaiian

german

thai

vietnamese

spanish

indian

japanese

korean

british

jamaican

middle eastern

oaxacan

regional italian

cuban

mediterranean

regional mexican

caribbean

greek

tex mex

chinese

italian

mexican

southern



inception
fine dining, mixology, earliest stage

adoption
trendy restaurants + specialty grocers

proliferation
chain restaurants + mainstream grocery

ubiquity
find it just about anywhere

filipino
thai

vietnamese

japanese

korean

chinese



japanese
TOTAL US

GEN Z

50%

46%



Gen Z 67

Gen X 50

Millennial 55

Boomer 38

RAMEN



67%
prefer AUTHENTIC 

ETHNIC items

Gen Z prefers 
AUTHENTIC 
ETHNIC items



67%
prefer AUTHENTIC 

ETHNIC items

Gen Z prefers 
AUTHENTIC 
ETHNIC items



34% LOVE trying new foods

53% LIKE trying new foods



inception
fine dining, mixology, earliest stage

adoption
trendy restaurants + specialty grocers

proliferation
chain restaurants + mainstream grocery

ubiquity
find it just about anywhere

ramen

crepe
sushi

brick oven pizza

pulled chicken
california roll

sesame chicken carne asada

tamale

porterhouse steak





crispy all

Asian
white meat chicken strips fresh

and a bold

cucumber, crunchy Asian slaw,

gochujang mayo

,

on our new toasted baguette

Fried Chicken Sandwich



Asian

white meat

chicken strips

cucumber

Asian slaw

gochujang

mayo

toasted

baguette

Fried Chicken Sandwich

ubiquity

inception 0 0%

adoption 1 10%

proliferation 1 10%

ubiquity 8 80%

ubiquity

ubiquity

ubiquity

proliferation

ubiquity

adoption

ubiquity

ubiquity

ubiquity



inception

proliferation

adoption

ubiquity

20k LTOs

1.33%

13.25%

5.64%

79.79%



1.24% 1.40% 1.63%1.17%

2015 2016 2017 2018

inception



ubiquity with a dose of

INCEPTION



ubiquity with a dose of

INCEPTION
an emerging approach to safe experimentation



FUSEBIQUITY
modern American fueled by safe experimentation



inception
fine dining, mixology, earliest stage

adoption
trendy restaurants + specialty grocers

proliferation
chain restaurants + mainstream grocery

ubiquity
find it just about anywhere

miso soup

elote
pho

katsu

dragon fruit
pazole

tostones vindaloo

weiner schnitzel

bulgogi



Gen Z 97

Gen X 52

Millennial 88

Boomer 30

MANGO DRAGONFRUIT 
LEMONADE REFRESHER



Gen Z 98

Gen X 48

Millennial 68

Boomer 54

THE DILEMMA
Hand battered crispy chicken 
breast, American cheese, bacon, 
maple miso butter and a sunny 
side up fried egg.



I always like to try new foods 48%
I can always get more food if I 

don’t like it
32%

I am not charged by the item –
doesn’t cost me any money

28%

58% are likely to try new foods from campus dining facility



43% EXPERIENTIALISTS 



butterfly pea flower tea



cheese tea



rolled ice cream



egg waffles



shaved snow



katsu sando





SANDIALOCA





NEW AMERICAN
CALIFORNIA 
FRENCH
NOUVELLE
FARM TO TABLE

USED 
TO 
MEAN



FUSEBIQUITY
NEW AMERICAN

ethnic is simply American

TODAY IS ALL ABOUT



















BORN WITH SCREENS

ETHNIC BUILD IN

EXPERIMENTAL
automation

robots

fun

connect

learn

safe experimentation

fusebiquity

COMPETITION
it is everywhere


